
RAINWISE AND 
YOUR BUSINESS

We want to help you succeed!

Dorothy Mulkern
King County WTD



HOW CAN RAINWISE 
HELP MY BUSINESS?

The RainWise team helps market the program to your 
potential rebate-eligible customers by:
1. Media and direct mail
2. signage and word-of mouth
3. meetups and community events

Lauren Taylor

Roots and Rivers 
Consulting



TOOLS TO GET THE WORD OUT

700milliongallons.org/

rainwise

Postcards & 
Brochures

Webinars, Meet-
Ups and 

Community Events

Signage And 
Banners

Media & Social 
Media

Contractor 
Matchmaking



700milliongallons.org/rainwise
rainwise.seattle.gov



POSTCARDS

• Go out about 4 times a 
year to RainWise-eligible 
properties advertising our 
outreach events and 
webinars

• Contractors sign-up for 
events with a link from our 
monthly Marketing 
Summary newsletter



BROCHURES & 
INFOBOXES
• Brochures are given out during in-person 

workshops, community events and door-to-
door outreach campaigns
• Also available for sharing virtually and 

downloading online

• Include roster of active contractors and a 
walking tour map

• Infoboxes host brochures at select homes



TRANSLATED BROCHURES
We have materials available 
in Spanish, Vietnamese, 
Traditional Chinese, 
Cambodian, and more!



MEET-UPS & 
COMMUNITY EVENTS
• Meet-ups are in-person workshops 

centered at libraries in Seattle

• Meet-ups include a presentation on 
RainWise and a local RainWise story, along 
with Q&A and a contractor meet-and-greet

• At Community Events, potential customers 
can stop by the RainWise table to pick up 
materials and talk with RainWise staff and 
contractors

• We look forward to in-person events when 
it is safe to do so!



“BIG ROOF” CELEBRATIONS



VIRTUAL 
RAINWISE 
OUTREACH

• RainWise Webinars

• Virtual Contractor Meet-Ups



BANNERS AND 
DEMONSTRATION 

PROJECT 
SIGNAGE



MEDIA AND 
SOCIAL 
MEDIA



CONTRACTOR 
MATCHMAKING



CUSTOMER FOLLOW-UP

GENERAL 
ENCOURAGEMENT

ANSWER QUESTIONS CONTRACTOR ROSTERS 
AND WEB RESOURCES



HOW CUSTOMERS CHOOSE A 
CONTRACTOR

Which 
contractors are 
working in my 

area?

What kind of 
installations do 

they do?

Do they speak 
my language?

Can I meet 
them in person 

at an event?

Does my 
timeline match 

the 
contractors?

Do their past 
projects align 

with my project 
goals?



SETTING UP YOUR BUSINESS PLAN

What will be your main mode of 
communication? 

What does your portfolio look like, and can 
you display it somewhere? 

What cost-saving options will you provide for 
your customers? Free consultations? Deposits 
required? Working within the rebate amount? 

Or offering the VPO? 



CONTRACTOR RESOURCE 
WEBPAGE



Contact: Emma Vowels

ev@stewardshippartners.org

206-292-9875 

GRANT & ALTERNATIVE FUNDING OPTIONS
RainWise Access Grants

• Up to $1,000 in additional support
• Income-based
• Churches, community centers and non-

profits qualify

GSI Mini Grants

• Up to $1,500 in additional support
• Up to $4,500 for income qualified 

applicants
• Funds can be used for depave, green 

roofs, rain gardens and cisterns
• Eligible across the entire King County 

WTD service area

NEED: 
More $$ 

for Project

RainWise eligible

Non-RainWise



IT’S A PARTNERSHIP! 

Collaborate with 
us on workshops 

and tabling events

Encourage happy 
customers to 

share their story 
with us

Hand out 
brochures, 

maintenance 
guides, and other 

materials to 
prospective 
customers

Give us feedback 
and questions 

We are also 
available to 

answer questions 
for your 

customers, if you 
don’t know an 

answer 



TIPS FOR SUCCESS 

Know the RainWise 
program process and 
specifications

Do your own marketing and 
outreach, and participate in 
RainWise-sponsored 
outreach events

Show examples of your 
work

Come in “at” the rebate 
amount or have customer 
out of pocket expenses 
fairly low



TIPS FOR SUCCESS: CUSTOMER SERVICE 

Return all phone 
calls and emails. 
Respond quickly

Offer referrals if 
you are too busy to 

follow-up

Schedule 
consultations into 

the future

Sell the product and 
its benefits



HOW WE COMMUNICATE WITH YOU

Email Monthly Marketing 
Summaries

Contractor Newsletter 



THANK YOU



Q&A
Dorothy Mulkern

King County
Wastewater Treatment Division


